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Federal Acquisition Regulation 5.101

SUBCHAPTER B—ACQUISITION PLANNING

PART 5—PUBLICIZING CONTRACT
ACTIONS
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AUTHORITY: 40 U.S.C. 486(c); 10 U.S.C. Chap-
ter 137; and 42 U.S.C. 2473(c).

SOURCE: 48 FR 42119, Sept. 19, 1983, unless
otherwise noted.

5.000 Scope of part.

This part prescribes policies and pro-
cedures for publicizing contract oppor-
tunities and award information.

5.001 Definition.

Contract action, as used in this part,
means an action resulting in a con-
tract, as defined in subpart 2.1, includ-
ing contract modifications for addi-
tional supplies or services, but not in-
cluding contract modifications that are
within the scope and under the terms
of the contract, such as contract modi-
fications issued pursuant to the Change
clause, or funding and other adminis-
trative changes.

[50 FR 1728, Jan. 11, 1985, and 50 FR 52429,
Dec. 23, 1985]

5.002 Policy.

Contracting officers shall publicize
contract actions in order to—

(a) Increase competition;
(b) Broaden industry participation in

meeting Government requirements;
and

(c) Assist small business concerns,
small disadvantaged business concerns,
and women-owned small business con-
cerns in obtaining contracts and sub-
contracts.

[50 FR 52429, Dec. 23, 1985, as amended at 60
FR 48259, Sept. 18, 1995]

Subpart 5.1—Dissemination of
Information

5.101 Methods of disseminating infor-
mation.

The Commerce Business Daily (CBD)
is the public notification media by
which U.S. Government agencies iden-
tify proposed contract actions and con-
tract awards. The CBD is published in
five or six daily editions weekly, as
necessary.

(a) As required by the Small Business
Act (15 U.S.C. 637(e)) and the Office of
Federal Procurement Policy Act (41
U.S.C. 416), contracting officers shall
disseminate information on proposed
contract actions as follows:

(1) For proposed contract actions ex-
pected to exceed $25,000, by synopsizing
in the Commerce Business Daily (CBD)
(see 5.201); and
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